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Press release 

 

SÜDPACK publishes its Sustainability Report for 2020 and 2021 

”SÜDPACK has voluntarily published its fourth Sustainability Report – corrobo-

rating the progress made in 2020 and 2021 with hard data. The fact that SÜD-

PACK was named Germany’s 36th most sustainable SME out of over 4,000 busi-

nesses in a cross-sector ranking as recently as June 2022 lends considerable im-

petus to the film producer’s ambitious sustainability strategy. Because the com-

panies’ Sustainability Reports were an explicit criterion when selecting the 

front-runners, especially their ESG targets and the effectiveness thereof. All of 

the Top 50 firms have one thing in common: for years, they have been commit-

ted to the three categories of ecology, economy and social responsibility in 

equal measure.  

On the second page of the 84-page Sustainability Report, important data imme-

diately illustrates that sustainability is key in all areas and in all aspects at SÜD-

PACK – and is also a permanent call to action. For example, 63 MWh of energy has 

been generated using its own renewable sources. 57 percent of its total invest-

ments are in new technologies that help to improve sustainability. 30 percent of 

its turnover is already generated by sustainable products. Waste has been re-

duced by 15 percent. Social responsibility, diversity and compliance are prioritized.  

In contrast to its previous report for 2020, however, areas of activity that are es-

sential for SÜDPACK and its stakeholders have been redefined. The latest report, 

which represents a significant expansion of its previous sustainability strategy, is 

now divided into the following topics: corporate governance, sustainable effi-

ciency, circular economy, climate protection and social responsibility. In addition 

to its new set of guiding values and revised code of conduct, corporate govern-

ance also includes the economic pillar of sustainability and sustainable efficiency. 
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Overall, significant progress has been made in all areas during both financial years 

and documented accordingly in the report: SÜDPACK continues to work inten-

sively on the development of extremely material-efficient, recyclable and there-

fore sustainable material structures. Its Pure-Line range featuring PP and PE-

based high-performance films, its aluminum-free doypack and its film solution 

that is free of halogenic substances for the manufacture of blister packaging are 

great examples of this. 

Circular economy 

Huge investments are underway – in new business models, in new technologies 

and above all in an efficient circular economy. During the preparation and recov-

ery of recyclable materials, the film producer simultaneously pursues two tar-

geted solutions with its commitment to both mechanical and chemical recycling. 

Its internal material management using regranulation and compounding aims to 

return mechanically recycled plastic waste to film production – from both its own 

manufacturing and that of its customers. Thanks to its investment in pioneering 

CARBOLIQ technology, SÜDPACK also expects to be able to convert existing and 

hitherto non-recyclable packaging and plastic waste into valuable resources on an 

industrial scale in future. “As one of the leading film producers, our goal must be 

to continue to retain all the materials that enter our cycle within the cycle,“ says 

Carolin Grimbacher, Managing Partner of SÜDPACK.  

Climate protection 

Both these initiatives demonstrate SÜDPACK’s ZERO Waste claim. However, ZERO 

Waste is only part of its ambitious sustainability strategy. The central goal is NET 

ZERO. Consequently, the company group aims to avoid greenhouse gas emissions 

wherever possible and offset any unavoidable emissions. Its corporate carbon 

footprint provides an essential basis for this: by 2025, 95 percent of direct green-

house gas emissions and those from energy needs (Scope 1 & 2) are to be reduced, 

as well as 15 percent of indirect greenhouse gas emissions along the value chain 

(Scope 3). Other measures include the increased use of renewable energy as well 
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as additional investments in photovoltaic systems. As of 2022, for example, all its 

German sites use 100 percent renewable energy, along with carbon-neutral nat-

ural gas.  

To ensure that all its climate protection efforts are actually in keeping with the 

highest standards of the Paris Climate Agreement, SÜDPACK joined the Science 

Based Targets initiative (SBTi) in 2022.  

Social responsibility 

As a company that has been family-owned since it was founded in 1964 and is 

deeply rooted in the region, Südpack is particularly committed to people. In the 

latest edition of its Sustainability Report, the film producer also defines its opera-

tional framework and presents a number of projects that have been successfully 

implemented in recent months or have already been initiated: from individual 

employee development as well as occupational health and safety, through dealing 

with suppliers and business partners, to a sustainable supply chain. 

Its new set of guiding values is a major cornerstone of cultural understanding. “In 

a dynamic market environment, how do we want to shape the future of SÜDPACK, 

how do we as a company want to be represented in public and finally how do we 

integrate new sites and employees into our organization? We are convinced that 

we can only continue to be among the best in our industry if everyone shares and 

embraces the same values,“ says Carolin Grimbacher. 

Sustainability awards 

The latest Sustainability Report is both an ‘explanation’ and a ‘call to action’. Be-

cause SÜDPACK not only consistently continues to develop its sustainability 

roadmap, but also constantly pursues its ambitious goals. Think and act holisti-

cally – that is its motto. In order to help other, hitherto less active companies also 

achieve a more sustainable future, WirtschaftsWoche has chosen “Germany’s 

most sustainable SMEs 2022“. Südpack is among the best – and in August it was 
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also nominated in the ‘Industrial company with more than 250 employees’ cate-

gory for the renowned 2022 Environment Award of the State of Baden-Württem-

berg. 

The biennial report  

… is based on the internationally recognized Sustainability Reporting Standards 

published by the Global Reporting Initiative (GRI Standards). The content has been 

compiled in accordance with the “Core” option of the GRI Standards.  

SÜDPACK will provide comprehensive information about its sustainability strategy 

and the latest report at FachPack 2022 on Stand 224 in Hall 7. The report, includ-

ing a KPI insert, is also available on its website at Südpack: Sustainability by SÜD-

PACK l Climate neutrality (suedpack.com) . 

 

About SÜDPACK 

SÜDPACK is a leading manufacturer of high-tech films and packaging materials for the food,  

non-food, and medical product industries. The solutions ensure maximum product protection as 

well as additional pioneering features with minimum material input.  

The family business, which was founded by Alfred Remmele in 1964, is headquartered in Ochsen-

hausen. The production sites in Germany, France, Poland, Switzerland, the Netherlands and the USA 

are equipped with the latest plant technology and manufacture to the highest standards, including 

the capacity to operate under clean room conditions. The global sales and service network ensures 

a high degree of proximity to the customer and comprehensive  

application technology support in more than 70 countries. 

With its state-of-the-art Development and Application Center at its headquarters in Ochsenhausen, 

the innovation-oriented company offers its customers an optimal platform for carrying out applica-

tion tests and for developing individual and tailor-made solutions. 

SÜDPACK is committed to sustainable development and fulfills its responsibility as an employer and 

towards society, the environment, and its customers by developing packaging solutions that are 

unparalleled in their efficiency and sustainability. 

www.suedpack.com  

 

 

https://www.suedpack.com/de/nachhaltigkeit
https://www.suedpack.com/de/nachhaltigkeit
http://www.suedpack.com/
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Unternehmenskontakt 

SÜDPACK VERPACKUNGEN GmbH & Co. KG 

Lisa Marie Schmidberger / Projektmanagerin CSR & Sustainability 

Jägerstrasse 23  

D-88416 Ochsenhausen 

Tel.: +49 (0) 7352 925 – 1833 

lisa-marie.schmidberger@suedpack.com 

www.suedpack.com 

 

Pressekontakt 

REDAKON 

Vera Sebastian 

Seestrasse 18  

D-80802 München 

Tel.: +49 (0) 89 – 31 20 338-21 

E-Mail: vera.sebastian@redakon.com  

www.redakon.com 

http://www.suedpack.com/

